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Introductions 

 

Puglia strongly believed in the territorial development linked to the creative and cultural 

industries.  The acknowledgement of the Puglia Creative Cluster in November 2012, as the 

first and only Italian example (so far) of Cluster dedicated to the sector and, the fact of 

proposing as Leading Partner the I.C.E. Innovation, Culture and Creativity for a new Economy 

as strategic project is the living proof. 

Why this choice? 

In recent years, the development deeply changed: we move from an industrial economy to a 

more service-based. In this fluid and changing context, the culture and creativity economy 

often reveals itself as one of the best tools to convert the territories and their productive 

potential , aligning them to the rhythm of international flows that today are , like it or not , a 

new benchmark for value creation and wealth redistribution. 

With a "plus “, you might say, because, valuing and giving expression to the possibility that 

the territories already expressed through their own cultural identities (which are clearly 

returning to be appropriated), you return to work on what we are. It is a true asset and 

rooted, far more durable than any industrial “heavy " utopia we pursued, often importing it, 

in the last century. Investing in culture and creativity, which means for us “tourism", is 

therefore not a fad: it’s a precise choice of economic policy, however, to some extent, forced 

by the times we live in. 

At the national level a working definition (that is targeted to the design of practical incentive 

tools) of the fund is on the agenda -while being substantially at the beginning. Among the 

regions, the situation is different and diverse. Respecting every autonomy, some have 

already developed and implemented specific policies for the system of Cultural and Creative 

Enterprises, and the start of the new programming period is an opportunity to consolidate 

and extend a known theme; for other the expression enters for the first time in this period in 

the vocabulary of the official documents. 

For example, in Puglia, the policies of the previous cycle have already encouraged the 

cultural & creative system; and it has already started to position itself among the important 

segments of the economy but above all of the company. In this way, it has shown the ability 

to "reactivate" both (and let us not forget: that Europe recognizes some of our practices as 

models to study). Now we need to continue to strengthen businesses and non-profits that 

work there; integrate the routes already started and open new ones, so they can seriously 

innervate the economy and society of the area and enable a qualitative leap that is still 

struggling to become the norm. The picture that gives us the Symbola Foundation research, 

commissioned by the Region through the District, shows us just that: we are still behind the 
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regions that invest more, but before many others that have not yet started the route with 

the same decision. 

In conclusion, the conditions for consolidating and developing the system are all there. The 

good turn given by the start of regional programming and, at the same time, of the national 

one - (I think here in the first place, to NOP Culture, which is just addressed to the Cultural 

and Creative Enterprises and with which the region will seek a close cooperation, but I don’t 

forget, of course, the European territorial cooperation programs MED, Adrion, Italy-Albania-

Montenegro, Greece and Italy, to name a few, all of which include the field of cultural and 

creative enterprises as a priority for intervention) - faces us with the vary urgent challenge to 

align the analysis, the needs identified by operators and the strategies to operational tools, 

learning how to better focus policies on the real priorities of the sector and the specificity of 

the territories. Each in its own role: the Administration have  to encourage and support a 

process that starts from the bottom and that is addressed, with awareness of their own 

means and their own expectations, to the Institutions, asking realistic measures that allow to 

achieve them. The Regional Law 23/2007 connects the two systems, as it recognizes and 

promotes the productive districts all the research and the action plan that the Cluster Puglia 

Creativa offers here seems to show that it has taken seriously its role.  

LOREDANA CAPONE 

COUNCILLOR FOR ECONOMIC DEVELOPMENT OF PUGLIA REGION - COMPETITIVENESS, 

ECONOMIC ACTIVITIES AND CONSUMERS ENERGY, NETWORKS AND INFRASTRUCTURE 

MATERIALS DEVELOPMENT, INDUSTRIAL RESEARCH AND INNOVATION 
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The creation of the strategic project I.C.E. Innovation, Culture and Creativity for a New 

Economy funded by the European Territorial Cooperation Greece- Italy 2007-2013, of which 

the Regional Department for Culture, Tourism and the Mediterranean is Lead Partner, aims 

to strengthen the system of culture and creativity of Puglia. Experiencing certain policy 

options and development as well as proposing a path of system analysis and planning from 

the bottom of future regional policy in order to focus resources on the real priorities of the 

public sector and the specificity of the territories. 

That is why the Administration has entrusted to the cluster of Puglia Creative, with the 

support of Fondazione Symbola, the task of collecting and analysing the numbers of cultural 

and creative production system in Puglia. This is to highlight weaknesses and strengths, to 

return the position of Puglia compared to the Italian scene, but also to highlight the specific 

peculiarities, interconnections with the tourism industry and the identification of regional 

specialties. 

The last goal of this activity is creating many recommendations -elaborated with the 

important support of Luca Lo Basso, the expert OECD - that the project ICE addresses to 

policy makers in order to encourage them the development of support policies and 

development of creative industries.  

To be more precise, the recommendations stem from a synthesis of the numerical analysis, 

the needs emerged during the territorial activities carried out by the District as part of the 

ICE, the identification of priority actions and the possibilities for action of the different 

programming areas regional economic development, cultural policies, tourism and cultural 

heritage, education, technological innovation, according to a shared vision of the socio - 

economic fabric related to the culture and creativity of Puglia.  

ECI delivers to policy makers and the creative community Puglia this important business tool, 

being sure to contribute to the definition of a common view of consolidation and 

development of cultural and creative enterprises Puglia.  

 

ANTONIETTA RICCIO  

TOURISM OFFICE MANAGER  

I.C.E.PROJECT MANAGER  
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The international debate in recent decades promoted a central role of culture in the local 

economies of the advanced economies. This stems from an analysis of the cultural sector; 

seen as a means to stimulate wealth and production quality, especially in light of the ties 

between culture and creativity insist, between knowledge and production, and not as a tool 

to defend the historical and artistic heritage stored in thousands of years of history,. To 

promote this new way of looking at culture. Since many years, Symbola Foundation and 

Unioncamere are involved in the study and quantification of the private and profit 

component of the supply chain, in order to assess the role that culture and creativity plays in 

the territories. Moreover, the report Creative in Puglia starts from here and aims to quantify 

and analyse the cultural and creative production system in Puglia; trying to offer a broad, yet 

detailed cultural excellence within the region. All that from a sectoral perimeter survey 

which contemplates, over the conservation of the artistic heritage and artistic activities not 

reproducible (performing arts), reproducible (cultural industries), a number of product types 

with a strong connotation creative (cinema, radio, television, music, etc.). All these activities, 

however, show clear synergies with a number of activities, which are not strictly cultural 

creative but that, however, they play an important role in absorbing and redefining the 

cultural identity of Italy in the World. Adding these activities, closed to the made in Italy, 

defines and delimits the Cultural Production System. That is the set of activities in Puglia 

which, in 2014, generated 2.4 billion euro of value added (the 4% of the value added of the 

regional economy), employing 55 thousand employees, thanks to the efforts and activities of 

more than 22 thousand and 800 companies, of which more than 16 thousand active in the 

heart of cultural activities. 

Puglia, a region highly heterogeneous, which includes a range of cultural industries going 

from 37% to 8% of Bari and Brindisi. This focus reflects itself in terms of value added and 

employment: Bari excels in both cases, with its 43% of wealth share produced by the 

Cultural Production System. This focus reflects itself in terms of value added and 

employment: Bari excels in both cases, with its 43% of wealth share produced by the 

Cultural Production System. Bari excels in both cases, with a share of the wealth produced 

by the Cultural Production System, which accounts for about 43% relative to the regional. 

However, tourism create a great bond between the culture of the areas of Puglia and the opportunity 

to develop a prosperous and healthy economy. Culture is in fact the best way to produce a different 

kind of tourism, other than exclusively seaside. Puglia contributes nearly 4% to the determination of 

tourist spending triggered by the cultural industry in Italy, with a total value of nearly € 1,091 million. 

36.8% of this value is activated by the province of Lecce, 21.2% by the Province of Bari and the 

remaining 42% by the other four provinces of Puglia.  

DOMENICO STURABOTTI  

FOUNDATION SYMBOLA DIRECTOR 

VINCENZO BELLINI  

PUGLIA CREATIVA CLUSTER PRESIDENT 
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1. The definition of Cultural and Creative Production System 

For a long time, a crystallized vision of reality defined culture as a factor far from the 

economy and the production of wealth, against the logic of profit and unable to produce 

jobs and welfare. 

In line with international developments in recent years, however, the combination of culture 

and creativity seems to emerge as a central factor in the development of a country, 

especially if it already shows an advanced and complex economy  

The cultural and creative sectors, in fact, benefit the functioning of an economy, both 

directly, through the entrepreneurial making culture and creativity their business activity, 

and indirectly, through the activation of partnerships with the more traditional economic 

sectors (tourism, trade, crafts and manufacturing). 

In order to facilitate the dissemination of this line of interpretation, Foundation Symbola and 

Unioncamere published a report that aims to quantify and interpret this new interpretation. 

The idea behind the project, now in its fifth edition with the report "I am culture - Italy 

quality and beauty against crisis", was to bring out and support a new culture idea, modern 

and closed to the international that is far from the Italian "mainstream". In fact, it conceived 

the supply chain as a non-economic sector, restricted to the operations of preservation and 

enhancement of historic and artistic Italian heritage, and not inclined to observe a big 

change that the country was developing, mainly attributable to the rise of the so-called 

"creative class". 

At the same time, the approach has tried to give voice to the particular features of Italy, very 

different in its territories and for this reason, globally unique. That's why it has placed great 

emphasis on local variations of the phenomenon, especially as regards the activities of 

statistical quantification, increasingly useful to local policy makers.  

In detail the research conducted, you must first clarify that, to better understand the driving 

role played by the cultural production system, we must embrace a transversal vision, able to 

seize all the interconnections that affect different sectors.  

By adopting this approach, however, shared broadly by the international literature, we 

identify the product categories related to culture and creativity, adopting a view that sweeps 

from the activities closely linked to the cultural heritage management and non-industrial 

artistic productions (non-playable) to the cultural activities created with industrial logic 

(reproducible cultural goods such as films or music), as well as the creative industries, which 

provide the connection between culture and industrial system.  

Thus was born the "Cultural and Creative Production System", hereafter "CCPS", i.e. the set 

of sectors of economic activity, retail sector as fine as possible (fifth digit of the Ateco 2007 

the classification of productive activities used in Italy in receiving and refining the European 
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classification NACE rev.2) identifies five categories of production linked to the culture, in 

turn divided into sub-sectors. 

In particular, the estimation and quantification of the CCPS bases on the definition of two 

perimeters, one relating to the business, the other focused on professions and so on 

employees active in them. The perimeter is possible thanks to the use of Istat official 

classifications, which are separate companies and employees.  

As for the delimitation of the sector companies, the different economic activities identified 

with the aid of codes ATECO 2007, then Re-pack in five areas of analysis, here summarized: 

 Management of historical and artistic heritage. It includes entrepreneurial activities 

having to do with conservation, the use and the development of the historical and 

artistic value of antique and contemporary (museums, libraries, archives, 

management of sites or monuments);  

 Performing and visual arts It includes activities which, by their nature, do not lend 

themselves to a model of organization of the industrial type, or because they have to 

do with goods intentionally not reproducible (the visual arts), or because they have to 

do with live events that can be enjoyed only through direct participation. They are 

the core of the system in which it develops or encode new meanings. 

 Cultural industries It includes activities related to the production of goods 

reproducible, associated with the main artistic activities with high creative content, 

where companies still operate according to the logic industry (film, television, 

publishing and the music industry, gaming industry);  

 Creative industries this category includes all those productive activities that draw 

nourishment from the creative culture and contributing to convey meanings and 

values in the production of goods and services are part of the design, architecture 

and communication.  

 Creative driven goods and services production: in this context it includes all 

economic activities (especially manufacturing) strongly characterized by a driver 

cultural or creative. It is a difficult area to quantify and evolving because the 

economic activities of this type are growing, especially in the traditional sectors of 

Made in Italy. 

As regards, however, the growth following the professions, it has made it possible to 

analyse not only the labour market created by the companies that make the culture and 

creativity on its main core business, but also to analyse the workforce can be defined 

cultural and creative but which operates not only within the CCPS, but also in any other 

economic sector.  

An element that allows us to reflect on the interconnections that the cultural and 

creative sector generates with the rest of the economy, including the more traditional.  

This structuring methodological allowed declining the national results in key regional, 

allowing you to analyse the positioning and characteristics of Puglia than the Italian 

market. Within this report, therefore, we will analyse the key elements of the Cultural 
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and Creative Production System of Puglia, highlighting weaknesses and strengths, in 

order to indicate the way forward for possible development paths point to the local 

strengthening of the CCPS.  

This will be done by analysing the strictly economic elements, such as the business 

structure, the creation of value added and employment, but also specific characteristics, 

such as, the analysis of professional features, the interconnections with the tourism 

industry or the 'finding creative and cultural districts within the region. The conjunction 

of these factors point to draw a complete map of the Cultural and Creative Production 

System of Puglia used for the purposes of policy makers. 
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2. The role of the Cultural and Creative Production System Puglia 

The culture as well as the cultural and creative industries contribute to the growth of wealth 

in our country. The interrelation between creativity, culture, innovation and territory 

determines the growth of the economy as a whole and plays a strategic role in local 

development policies of a territory. Hence the need to understand and quantify the 

economic sector, which is one of the primary engines of growth of the Italian economy and 

in particular of the made in Italy.  

In fact, the Italian Cultural Production System, generates a total of 78.6 million euro of value 

added (5.4% of the value added of the national economy) and employs 1.4 million workers 

(5.9% of total employed). However, not all areas are able to exploit fully the potential of the 

cultural production system. 

As we will see later, Puglia actually include some areas with a strong cultural (especially in 

the province of Bari and Lecce) and some municipalities where there is a high specialization 

in one or more cultural and creative sectors, but these represent the "oasis" compared to 

the regional context. Puglia, in fact, almost surprisingly, turns out to be a region where the 

weight of the cultural and creative production system on the local economy is after all 

limited: the data on the incidence of the number of enterprises, value added and 

employment in the cultural sector on total economy are lower than the national average, 

but in line with those detectable in the rest of the South.  

Nevertheless, Puglia was considered, in recent years, as the land of culture, of quality 

tourism, the ability to translate into attractive factor anthropological legacy of a strong 

popular culture in peasant origin. These elements are common to the "Mediterranean" 

image of the South, but with the addition of a positive difference image centred on the idea 

of being a "noon different," more open and without the stigma of a condition economic and 

social serious.  

3. The analysis of the professional characteristics of the Cultural 

System and Creative Puglia 

For a further analysis of Cultural and Creative Production System features in Puglia, it is 

appropriate to examine the main elements that characterize the labour market of the CCPS 

in Puglia, comparing it with the labour market with the Italian cultural regional. 

Women's employment is just under a quarter of the entire occupation of Puglia in CCPS, a 

rate of ten percentage points lower than is found for the rest of the economic sectors 

(35.1%). 
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Workers gender distribution related to the Cultural and Creative Production System in Puglia 

Year 2014 (positions in regional lists) 
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Source: Symbola Foundation calculations on Istat 

Contract employment duration attributable to the Cultural and Creative Production System in Puglia and in 

Italy 

Year 2014 (percentage) 
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Source: Symbola Foundation calculations on Istat 

79.9% of the contracts signed within the CCPS Puglia are indefinite, against 81.3% of the 

total stipulated in Puglia in all economic sectors. This gap is largely non-existent at the 

national level, where 86.7% of the employees of the CCPS and 86.4% of total employment 

have a contract of indefinite duration. 

In addition, both regionally and nationally the proportion of full-time contracts than part-

time is predominant. This is true both for the employed the CCPS (the percentages are 

respectively equal to 85.1% and 86.6% in the two territorial contexts) for both occupied the 

entire economic system (where the percentages are equal to 84, 0% and 81.6%). 

Type of contract of employees attributable to the Cultural System and Creative in Apulia and in Italy 

Year 2014 (absolute values) 
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Source: Symbola Foundation calculations on Istat 

Young age employees characterize the CCPS. The cultural workers in Puglia 57.4% of the 

cases are between 25 and 44 years (the same percentage is 49.4% for the total employed); 

while those employed aged between 45 and 64 years represent 36.4% of the employees in 

CCPS and 45% of those totals. More specifically, 34.3% of 'cultural' workers in Puglia are 35-

44 years aged; 24% aged in the range 45-54 years; 23.1% are aged in the range 25-34 years 

and 12.4% aged in the 55-64 age group. Much less relevant are the shares of employed 

young people (aged 15-24) or over-65. 

 

 

 

Employees age classes of Creative and Cultural System and the total economy in Puglia 

Year 2014 (positions in regional lists) 
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Source:Symbola Foundation calculations on Istat 

 

As regards the aspect of pay, it is evident that Puglia CCPS's employees earn less on average 

(56 euro difference) compared to total employment in the region. The gap almost doubled 

(123 euro) at the national level, this time in favour of employees of the cultural & creative 

sector. 

* Monthly net wages of employees due to the Cultural System and Creative in Puglia and in Italy 

Year 2014 (absolute values in Euros and percentage) 
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* Net of variable pay (overtime, production bonuses, etc.) 

Source: Symbola Foundation calculations on Istat 

If we consider all the professionalism also indirectly related to the sectors in which the CCPS 

is divided, you can see that more than half (55.7%) of the professionals operating in the 

goods and services creative driven production. Creative (26.5%) and cultural industries 

(12.3%) absorb the major part of professionalism, while only 3.5% of jobs is due to the 

management of the historical and artistic heritage, and 2% to performing and visual arts. 

Professions related to the Cultural System and Creative in Puglia 

Year 2014 (absolute 

values)

35.352

16.443
4.620 2.628

74.395

0

20.000

40.000

60.000

80.000

Creative Culturali Patrimonio 
storico e artistico

Performing arts e 
arti visive

Produzione di 
beni e servizi 

creative driven

Serie1

 
Source: Symbola Foundation calculations on Istat 
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The incidence of professions related to the CCPS total employment has increased both 

regionally and nationally in the driven creative goods and services production (6.5% in the 

first case and 5.8% in the second). Next, there is the impact of cuts professionals in creative 

activities (3.1% at regional level and 5.3% nationally) and culture (1.4% and 2%), in activities 

related to the historical and artistic (0.4% and 0.6%) and, finally, in the performing arts and 

visual arts (0.2% and 0.3%). As can be seen, the incidence of professionalism of the SPCC is 

always highest at both national and regional levels. The gap ranges from 0.1 to 2.2 of the 

performing arts of the creative industries, except for the driven creative goods and services 

production, where the gap of 0.7% is in favour of CCPS Puglia. 

Incidence of professions related to the Cultural production system in Puglia and in Italy 

Year 2014 (Trouble percentages) 
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Source: Symbola Foundation calculations on Istat 

In Puglia, the incidence of the cultural and creative on the total (11.7%) is the highest of 

those recorded in the South, except for Abruzzo (where the incidence was 14.8 %) but much 

lower than all values of the Centre and especially the North. As reflected in the thematic 

maps, in Puglia, the incidence of the cultural and creative professions total employment 

regional average is in line with the other regions of the South. The situation is more diverse 

when you consider the impact of the jobs of the historical and artistic heritage that sees the 

Calabria and the two islands in a prominent position. In the case of performing and visual 

arts professions, this, in the context of the South, is higher in Campania and lower in Calabria 

and Sardinia. 
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Map of the impact of the cultural and creative total occupied for regions 

Percentage values - Year 2014 

  

  
Source: Symbola Foundation calculations on Istat 
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Maps of the cultural and creative total occupied for regions and specific professions 

2014 (percentages of total employment in each region) 
Mappa delle incidenze delle professioni culturali e creative sul totale degli nelle regioni italiane per tipologia 

Anno 2014 (incidenze percentuali) 

   
 

   
 

 
Fonte: elaborazioni Fondazione Symbola su dati Istat  
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4. The activation of the Cultural and Creative Production System 

on tourist spending in Puglia 

As shown in the elaboration of the report "I am culture", the cultural attractiveness is an 

important aspect in the activation of tourist spending. In particular, national tourist spending 

triggered by the cultural industry in 2014 is estimated at 28.3 billion euro, corresponding to 

37.3% of total tourist spending in the country. 

Puglia contributes nearly 4% to the determination of tourist spending triggered by the 

cultural industry in Italy, with a total value of nearly € 1,091 million. For the region, the share 

of total tourism expenditure amounted to a value equal to one third of the total (33.2%), 

lower than the national average but higher than the average values for the South (30.1%). In 

the southern district Puglia, values appear larger than those of Campania, Sicily and Sardinia 

do. 

Tourism spending enabled by the culture in Puglia and in the South 

Year 2014 (absolute values in million EUR, compositions and percentages of total tourism spending) 

 

Cultural industry spending 

Absolute  
Values 

% Share of total national 
% Share of total tourist 

spending 

REGIONS 

Abruzzo 660.5 2,3 37,8 

Molise 108.6 0,4 33.9 

Campania 1137.4 4.0 29,7 

Puglia 1090.7 3.9 33.2 

Basilicata 192.9 0.7 37.7 

Calabria 1022.4 3,6 33.3 

Sicily 1400.2 5.0 26.6 

Sardinia 611.6 2,2 23.1 

DISTRIBUTION 

Northwest 6659.6 23.6 41.9 

North East 8468.6 30,0 36.1 

Centre 6909.9 24.4 43.9 

The South 6224.4 22.0 30.1 

ITALY 28262.4 100,0 37.3 

Source: Symbola Foundation calculations on Istat 

Among all the provinces of Puglia, it is significant that in the area of Lecce concentrates it is 

concentrated more than a third of tourism expenditure for cultural reasons (36.8% of the 

Puglia), significantly outdistancing role for the regional capital which represents a little more 

than one-fifth of this aggregate (21.2%) and almost equating the value of the sum of the 

entire provinces of Barletta-Andria-Trani, Brindisi, Foggia and Taranto (in total approximately 

42.0%). 
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Nevertheless, the province of Lecce is not among those for which the tourist spending 

"depends" more from cultural production system: the share of tourism spending enabled by 

the culture industry is in fact equal to 38.9%, certainly higher than the regional average 

(33.2%), but lower than that recorded in Bari (43.3%) and Barletta-Andria-Trani (43.9%). 

Salento seems to be able to turn large volumes of flows of tourism expenditure related to 

the culture system, but at the same time appears able to diversify its attractiveness by 

exploiting their natural beauty. 

Tourism expenditure of the cultural industry in Puglia 

Year 2014 (absolute values in million EUR, compositions and percentages of total tourism expenditure) 

 

Culture industry’s spending  

Absolute  
values 

% Share of regional total 
 

%Share of total tourism 
spending 

 

Bari 231.4 21.2 43.3 

Barletta-Andria-T. 62.7 5,7 43.9 

Brindisi 126.5 11.6 29.1 

Foggia 160.8 14.7 22.3 

Lecce 401.9 36.8 38.9 

Taranto 107.5 9.9 25.9 

PUGLIA 1090.7 100,0 33.2 

THE SOUTH 6224.4 - 30.1 

ITALY 28262.4 - 37.3 

Source: Symbola Foundation calculations on Istat 

Looking at margins to be filled, it is particularly low the share triggered by cultural 

production systems in the province of Foggia (22.3%) and that of Taranto (25.9%). It must be 

stressed that this area will be the recipient of more than one share of resource allocation of 

NOP "Culture and Development" of MiBACT (archaeological area of Manduria, the complex 

of Lady of Justice , in Taranto, the ex- convent of St. Anthony). Brindisi also ranks below the 

regional average, with a share of spending activated amounted to 29.1%. 

All the series statistics compiled allow coming to a higher level of geographical detail, which 

highlights the different roles of the production system and culture have in the activation of tourism 

expenditure.  

First, it is clear that the cultural dimension is a fundamental driver for tourism in the towns 

high population size (centres with more than 50,000 inhabitants share ranks of 37.3%, far 

above the average). Even in the case of medium-sized towns in the region (34 actually 

between 20,000 and 50,000 inhabitants), the contribution to tourism expenditure is on 

regional average levels. 

But there is also a range of smaller population size, between 5,000 and 10,000 inhabitants 

(61 municipalities that well in terms of population represents more than a fifth of the 

region), in which the cultural production system plays an important role in 'activation 

tourist. The figure of incidence in these municipalities reached 35.9%, whereas the activation 
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diminished to 29.2% for municipalities between 2,000 and 5,000 inhabitants, up to 28.5% for 

those with less 2,000 inhabitants.  

 
 Share of tourist spending triggered by the culture, by demographic size of Puglia towns 

2014 (percentages of total tourism expenditure) 

 
Source: Unioncamere, Symbola Foundation,2015 

Moreover, in adopting in the aggregation of data, the distinction between provincial capitals 

(Bari, Brindisi, Lecce, Taranto and the three provincial centres BAT) on the one hand and 

other towns on the other, emerges as the spending attributable to the cultural sector is 

widely distributed in the region, since only 19% of this aggregate is concentrated in the 

provincial capitals, while the remaining 81% is distributed in all the other towns of Puglia. 

Distribution of tourist spending activated on the culture in Puglia by type of common 

Anno 2014 (percentages of total tourist spending on) ￼ 

 
Source: Unioncamere, Symbola Foundation,2015 
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The approach on a municipal basis adopted for the realization of the elaborations finally 

allows isolating the subsets of the region common to the type of tourist district, by adopting 

for the purpose the ISTAT classification. Among these categories, in terms of its relationship, 

obviously stand out for ability to activate the three town of Bari, Brindisi and Lecce Istat 

classified as a city of art, in which the weight of the cultural component of spending is 40.5%, 

absorbing 13.5% of tourist spending triggered by the cultural industry in the region, 

amounting in absolute terms to EUR 147.3 million. Most of the municipalities in the region 

(240 municipalities) is classified as other towns do not have a specific tourist 

characterization, however, in which the cultural dimension is still an important aspect of 

activation tourist, as its contribution to tourism consumption appears above average 

regional (34.9% against the aforementioned 33.2%). 

Tourism spending enabled by the culture in Puglia by type of location 

Year 2014 (absolute values in millions of euro and percentages) 

 

Tourist spending triggered by the cultural industry 

Absolute Values 
 

% Share of regional total 
 

%Share of total tourism 
expenditure 

 

Hill towns 52.8 4.8 22,7 

Seaside resorts 116.3 10.7 26.1 

Spas 4.9 0,4 32.8 

Cities of art 147.3 13.5 40.5 

Capital without specific tourist interests 46.1 4.2 30.9 

Other municipalities not otherwise classified 723.3 66.3 34.9 

PUGLIA 1090.7 100,0 33.2 

Source: Unioncamere, Symbola Foundation 
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5. The specializations in the Cultural and Creative Production 

System 

In Puglia, as well as in the rest of the Peninsula, you can observe a certain heterogeneity 

concerning the concentration of activities related to culture. This implies the ability to 

observe, within the confines of Puglia, those local realities characterized by high cultural 

vocation and creative, whose activities should be promoted and enhanced in a logic of 

development and promotion of excellence.  

As you can analyse from the map below, the areas where there is a higher incidence of 

businesses related to the production system Cultural and Creative are concentrated in the 

urban area of Bari and Putignano. However, also in the province of Lecce, there are eleven 

municipalities with a percentage share of cultural enterprises well above the average (the 

same Lecce, Alessano, Aradeo, Botrugno, Cavallino, Cursi, Guagnano, Martignano, 

Montesano Salentino, Muro Leccese, Nociglia ) and four municipalities where this share is 

well above average (Maglie, Melpignano, Tiggiano, Zollino).  

Map of cultural and creative districts of Puglia 

Year 2014 (indexes tracking *) 

 
 

 
* The indices tracking municipalisation are calculated as the ratio of the percentage that the municipal and 

regional levels. Municipalities highlight coloured are those with the highest percentage of companies belonging 

to the Culture and Creative Production System. 

Source: Based on data Foundation Symbola Unioncamere - InfoCamere 

As will be analysed later, in the province of Lecce there is the largest concentration of 

activities related to all the different cultural sectors, except those concerning the 

management of museums, libraries and historical monuments. While there are, numerous 

other areas (especially in the province of Barletta-Andria-Trani and Brindisi) that struggle to 

emerge a clear specialization creative or cultural. 
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Promoting cultural activities in those areas where they are not yet widespread and enhance 

them where they are already established should be a priority for the Region. The culture (in 

its broadest sense) should be a strategic element for socio-economic growth, employment 

and competitiveness in Puglia, also in order to adjust seasonally the flow of tourists, today 

particularly attached to a tourism resort (especially in the area of Gargano and Salento). 

Obviously, in a logic of territorial development must respect the territorial peculiarities and 

vocations of some innate territories to specific cultural sectors. In fact, as you can see from 

the maps of the specializations and the summary tables’ proposal in the end of the chapter, 

some areas already show a clear cultural identity and others in which the cultural and 

creative activities are not particularly developed. These areas, however, with great cultural, 

artistic and professional, should not be overlooked, as they represent a fertile ground on 

which to graft experimental and innovative projects.   

Architecture 

The architecture, as well as design and communication are creative industries that develop 

services for other sectors and convey cultural content in the rest of the economy. The map 

allows immediate identification of the areas and, more specifically, the municipalities with 

greater specialization in activities related to architecture (architectural and engineering 

design services for integrated engineering). 

 
Map of architecture specializations in Puglia 

Year 2014 (municipal tracking indexes compared to the regional average of each fund) 

 
* The indices are calculated as ratio between the percentage that the municipal and regional levels. 

Municipalities highlighted by colours are those with the highest percentage of companies belonging to the 

Culture and Creative Production System. 

Source: Based on data Foundation Symbola Unioncamere - InfoCamere 
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The activities related to architecture show a substantial weight in some areas of Bari (Bari, 

Bitritto, Mola di Bari, Molfetta) and Lecce (Lecce, Gallipoli, Botrugno, Calimera, Knitwear, 

Martignano, Muro Leccese, Nociglia, Novoli, Sogliano Cavour, Mirror). The incidence of this 

type of activity on the total regional economy is by far the highest in the municipalities of 

Carlatino and Faeto (relative to the province of Foggia) and in the municipalities of 

Giuggianello, Melpignano, Santa Cesarea Terme, Zollino (in the province of Lecce ) 

Communication and branding 

As we all know, the present day marketing activities and communication are key elements. 

Yet today the "communication" plays a different role from "advertising", especially by TV 

advertising, in favour of a more articulated economic resources invested. There are three 

pillars on which rests the new phase of communication: big data, and digital media. Public 

relations and communications carried out by agencies, by dealers and other intermediaries 

for advertising services. 

Activities related to communication and branding are particularly concentrated in two towns 

of Lecce: Alezio e Zollino The impact of the Sector in the municipalities of Bari, San Marco 

Catola (Foggia), Cavallino, Lizzanello, Artano, Montesano, San Cesario di Lecce (Lecce) is also 

significant. 

Map of communication and branding specializations in Puglia 

Year 2014 (municipal tracking indexes compared to the regional average of each fund) 

 
* The Municipal tracking indexes are calculated as ratio of the percentage that the municipal and regional 

levels. Municipalities highlight colour are those with the highest percentage of companies belonging to the 

Culture and Creative Production System. 

Source: Based on data Foundation Symbola Unioncamere - InfoCamere 
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Design 

The culture has by definition a crosscutting, because it often "contaminates" economic and 

social sectors very different. This is what happens in the case of design that well by joining 

for example towards traditional products gives rise to a 'hybrid zone' in which is placed the 

production creative-driven, made, for example, of manufacturing evolved. In Italy, in fact, 

the figure of the designer is more often associated to that of the artisan also within 

companies: this combination is to ensure the excellence of Italian creativity at all stages of 

production. In parallel, we are witnessing the evolution of the figure of the designer of 

research, more interested in processes and analysis of consumer behaviour that the replica 

of types and sectors consolidated. 

Map of the design specializations in Puglia 

Year 2014 (municipal tracking indexes compared to the regional average of each fund) 

 
* The indices are calculated as municipal localization ratio of the percentage that the municipal and regional 

levels. Municipalities highlight colour are those with the highest percentage of companies belonging to the 

Culture and Creative Production System. 

Source: Based on data Foundation Symbola Unioncamere - InfoCamere 

The presence of fashion design and industrial design activities, of graphic designers and 

engineers and other design work activities, is higher than the regional average ever in the 

town of Zollino (Lecce) and, subsequently, in the municipalities of: Binetto, Cellamare (Bari), 

Casarano, Nociglia, San Cassiano, Sogliano Cavour (Lecce). 
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Film, video, radio-television 

Even under the impulse of the successes achieved recently, the Italian cinema seems to be 

reborn. The known difficulties have been at least in part, overcome by the policies adopted. 

Even in Puglia, a generation of great talents has leaned in all cinematographic areas low as 

that of the production and continuing for that of the director. However, it should be noted 

that when we analyse this sector we are not referring only to the activities of film 

production, but also to a much wider set of activities ranging from the production of video 

and television program; the activities of post-production; the manufacture of equipment for 

the reproduction and recording of sound and images, and photographic and 

cinematographic equipment; the activities of screening and distribution, as well as the 

realization of radio broadcasting.  

Map of the specializations of the sector film, video, radio and television in Puglia 

Year 2014 (municipal tracking indexes compared to the regional average of each fund) 

 
* The Municipal tracking indexes are calculated as ratio of the percentage that the municipal and regional 

levels. Municipalities highlight colour are those with the highest percentage of companies belonging to the 

Culture and Creative Production System. 

Source: Based on data Foundation Symbola Unioncamere - InfoCamere 

The Film, video, radio and television fund has a high concentration of activities in the towns 

of Bari and Conversano, Arnesano, Botrugno, Diso Maglie, Montesano Salentino in Lecce and 

Taranto in the municipality of Monteiasi  
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Press and books 

Even the publishing industry is a vital cultural sector. The culture survives thanks to 

newspapers, magazines, books. In Puglia during 2013 have been published 1,200 works 

(33.8% of the works published in the South and 1.9% of those published in Italian). 63 

educational books and 189 volumes of circulation, 63 children per 51,000 volumes and 

circulation of 1,074 other costs for a total circulation of 1.2 million volumes). 

58% of works (equal all'79% of circulation) were published in the province of Bari, while 30% 

of the works (13% of the print run) in the province of Lecce. Next, there is the Province of 

Brindisi (3% of the works and 5% of the print run), Foggia (respectively 3% and 5%), Barletta-

Andria-Trani (2% in both cases) and Taranto (2%, 1 %). 

Map of books and press specializations in Puglia 

Year 2014 (municipal tracking indexes compared to the regional average of each fund) 

 
* The Municipal tracking indexes are calculated as the ratio of the percentage that the municipal and regional 

levels. Municipalities highlight colour are those with the highest percentage of companies belonging to the 

Culture and Creative Production System. 

Source: Based on data Foundation Symbola Unioncamere - InfoCamere 

Book and press production activities are localized with particular concentration of Cassano 

delle Murge (Bari), Alessano, Gallipoli, Galatina, Maglie, Seclì, Spongano (Lecce). 

 

Videogames and software 

Among the cultural sectors so far examined, that of video games and software is the most 

innovative. Central for future generations, these tools did not show signs of crisis. If Italy is 
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among the first places in Europe for the consumption of multimedia interactive, in recent 

years several highly innovative Italian companies are dedicated to their production. In Puglia, 

this type of cultural activity is concentrated particularly in the area of Bari, and especially, in 

the main city of Bari, Valenzano and Cellamare and also around Lecce, specifically in the 

municipalities of Sternatia and Zollino .  

Map of the video games and software specializations in Puglia 

Year 2014 (municipal tracking indexes compared to the regional average of each fund) 

 
* The municipal tracking indexes are calculated as the ratio of the percentage that the municipal and regional 

levels. Municipalities highlight colour are those with the highest percentage of companies belonging to the 

Culture and Creative Production System. 

Source: Based on data Foundation Symbola Unioncamere - InfoCamere 

Music 

What does this segment include? The edition of printed music and sound recordings, 

reproduction of recorded media and sound recording studios. We well know that the music 

industry was about to be dead, but in the last two years, thanks to an adjustment to the new 

digital technologies (initially regarded with hatred), seems to have given good signs of 

recovery. After eleven years of decline, the music market grew by 4%, mainly due to the use 

of streaming services (increased by 80% over the previous year) more than by download. 

Map of music specializations in Puglia 

Year 2014 (municipal tracking indexes compared to the regional average of each fund) 
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* The municipal tracking indexes are calculated as the ratio of the percentage that the municipal and regional 

levels. Municipalities highlight colour are those with the highest percentage of companies belonging to the 

Culture and Creative Production System. 

Source: Based on data Foundation Symbola Unioncamere - InfoCamere 

The municipalities that recorded a higher concentration of activities related to music 

production are Cellino San Marco (Brindisi); San Donato di Lecce Ortelle, Supersano (Lecce); 

Castelluccio (Foggia). 

Historical and artistic heritage 

Certainly, libraries, museums, archives and historical monuments are one of the most 

important wealth for our country. Despite the centrality of the sector for the Italian 

economy, a strong inertia has prevented the same was properly harnessed. Recently, 

however, there were developed interesting and promising initiatives to revitalize the sector, 

based on the use of social media and new technologies; of different and new forms of 

involvement of the private sector and even by the Mibact, a number of innovative initiatives 

in terms of organization and management have been finally introduced  

Analysing the data source Mibact, in fact, it emerges also in Puglia, the interest from 

consumers against this type of cultural activities is high and, therefore, an adequate policy 

support and enhancement of the industry allow us to expand the economic and social 

benefits that can be produced by the operation of this type of activity. Museums mainly 

represent the industry traditionally at the centre of reflections about the area's heritage  

Specifically, the museums of Puglia in 2013 recorded 536,851 entries (equal to 1.33% of 

those who have visited any of the museums Italian). Only 38.5% of visitors have paid a ticket 
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to visit a museum, generating revenues totalling 728,000 euro (0.6% of public expenditure at 

the national level). 

73.6% of transits concerned the province of Barletta-Andria-Trani and, in particular, Castel 

del Monte, with 194,440 visitors a fee and the Swabian Castle of Trani with 55,818 visitors a 

fee, while 16.5% involved the Province of Bari, where in May to attract the number of 

visitors there are the Castello Svevo (79,346 transits payment), the National Gallery of Puglia 

"Jerome and Rosaria Devanna" (15,975 transits free) and Palazzo Simi (12,378 transits free).   

Map of historical and artistic heritage specializations in Puglia 

Year 2014 (municipal tracking indexes compared to the regional average of each fund) 

 
* The municipal tracking indexes are calculated as the ratio of the percentage that the municipal and regional 

levels. Municipalities highlight colour are those with the highest percentage of companies belonging to the 

Culture and Creative Production System. 

Source: Based on data Foundation Symbola Unioncamere - InfoCamere 

In the provinces of Taranto (4.1%), Brindisi (3%), Foggia (2.1%) and Lecce (0.7%)there will be 

lower input percentages  In these provinces, the areas and archaeological museums are very 

important, such as the Archaeological Area "S. Pietro degli Schiavoni "in Brindisi, the 

National Archaeological Museum and the Archaeological Park of Egnazia Fasano, the 

National Archaeological Museum of Manfredonia, the Archaeological Park of Siponto in 

Manfredonia, the National Archaeological Museum of Taranto. 

From the point of view of production concentration of this type of activity, the municipalities 

that show a greater agglomeration of businesses related to the management of the 

historical and cultural heritage are Oria Cellino San Marco (province of Brindisi), Cattle, 

Serracapriola, Stornarella (in province of Foggia), Arnesano, Calimera, Galatone (in the 

province of Lecce), Statte (in the province of Taranto). 
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Performing and visual arts 

In Puglia, the performing and visual arts represent a sector particularly strong from the point 

of view of consumer demand, which if properly supported by local development policies, 

would bring significant benefits to the wealth of the Cultural and Creative Production System 

in the region.  

Specialization Map of performing and visual arts in Puglia 

Year 2014 (municipal tracking indexes compared to the regional average of each fund) 

 
* The municipal tracking indexes are calculated as the ratio of the percentage that the municipal and regional 

levels. Municipalities highlight colour are those with the highest percentage of companies belonging to the 

Culture and Creative Production System. 

Source: Based on data Foundation Symbola Unioncamere - InfoCamere 

As evidenced by the data source SIAE (Italian Society of Authors and Publishers), despite the 

period of economic crisis, the sector has in fact recorded a strong revival in Puglia. 

Specifically, in 2014 they were held 6,951 live shows (+ 5% over the previous year), which 

was attended by 1,352,500 viewers (+ 10% compared to 2013).  

It is in 65.6% of cases of theatrical performances (617,236 viewers, an increase of 2%), in 

28.1% of concerts (596,328 viewers, an increase of 20%), 4% of ballets (60,054 spectators, a 

decrease of 9%) and in 2.3% of operas (78,882 spectators, an increase of 19%). Specifically, 

theatrical activities in this area included 3,978 cases shows prose (554,978 viewers up 8% 

compared to 2013), in 314 cases puppet shows (17,010 spectators, an increase of 8%), 204 

cases in various art (24,879 spectators, -17%) and in 62 cases the staging of plays (20,369 

spectators, -54%). 

Similarly concert activities concerned different types of exhibitions: in 991 cases there was a 

performance of light music (441,772 viewers, an increase of 24% over the previous year), 
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765 cases in classical music (126,283 viewers, +17 %) and in 200 cases jazz (32,130 

spectators, + 20%). 

To purchase tickets were spent 18 million Euros. Viewers who demonstrated a greater 

propensity of expenditure (52.5% of total expenditure) are the ones who went to concerts, 

mainly of light music (43.7% of total expenditure). Lower (37.7%) the amounts spent by 

viewers for the theatre and in relation to their number, at what have been willing to spend 

the beneficiaries to follow opera performances (7%) and ballet (2.8%). The performing and 

visual arts show good and patchy concentration in Salento and in the municipalities of 

Bitritto (BA) and Statte (TA). 

Creative driven goods and services production  

Creative driven companies are those that produce and sell goods with high artistic value. It is 

small businesses, which, although battered by the crisis of the last decade, are an 

inexhaustible source of wealth for our country. There are many Italian companies in fact, 

(including micro and small) who were able to build their own luck by focusing on the 

combination of aesthetics / handicraft knowledge, or the combination of beauty-culture.  

It is well to think of the craft sector as a stale sector, since many entrepreneurs / artisans are 

able to revitalize a contemporary a centuries-old tradition.  

Creativity, in fact, is to give value to a product and to render recognizable the territorial 

origin; but creativity would not be able to produce economic value if you do not find the 

right stimulus in the culture. 

Puglia boasts a glorious and centuries-old tradition in the craft sector, although in many 

cases the use of metals it has severely undermined the strength. Puglia is famous for 

productions such as papier-mâché (a technique originally used in Salento for the realization 

of sacred figures and now used for the generation of dolls, masks, items of furniture and 

manufacture of wagons of ￼ Putignano Carnival ￼). 
Map of the goods and services creative driven specializations in Puglia 

Year 2014 (municipal tracking indexes compared to the regional average of each fund) 
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* The municipal tracking indexes are calculated as the ratio of the percentage that the municipal and regional 

levels. Municipalities highlight colour are those with the highest percentage of companies belonging to the 

Culture and Creative Production System. 

Source: Based on data Foundation Symbola Unioncamere - InfoCamere 

Another example of typical handicrafts in Puglia concerns the processing of wicker and 

rattan, with which baskets and containers for transporting or storing agricultural products 

were made. In addition, in this case, there has been a "conversion" of the intended use, 

because the art of weaving these herbs is used mainly for the production of bags and 

decorative items for the home. The production of ceramics and pottery objects are perhaps 

the most recognizable craft of the region, with their typical decorations with wing nuts and 

grape leaves, together with the production of whistles.  Flourishing is also the art of fabric, 

lace and embroidery, often for the construction (including tailoring) wedding dresses or 

outfits. 

Certainly not to overlook the creative driven activities that highly concentrates in many 

municipalities surrounding Lecce, including: Alessano, Aradeo, Botrugno, Carmiano, 

Collepasso, Cutrofiano, Guagnano, Martignano, Montesano Salentino, Muro Leccese, 

Poggiardo, Sanarica, Uggiano la Chiesa, Cursi, Melpignano, Patù, Tiggiano. 

As we have seen, the culture goes well with other economic sectors (such as tourism, 

handicrafts, communication). Indeed, these forms of "contamination" are a starting point for 

the development of any innovative projects to support the territorial development and 

entrepreneurship. The promotion and support of cultural activities should operate mainly in 

the direction of balance and territorial development, aimed at the equalization of 

opportunities in the territory. 
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Form A1- Summary table of the local strong points in the Puglia Cultural Production System 

Provinces Foggia Bari Taranto 

CULTURAL 
INDUSTRIES 

 

Among the creative activities, the 
incidence of the architecture on the 
total regional economy is by far the 
highest in the towns of Foggia 
Carlatino and Faeto. High incidence 
is also found with regard to 
communication and branding in the 
municipality of San Marco la Catola. 

Creative activities are generally 
widespread in the province of Bari. 
In particular, activities related to 
architecture are concentrated in the 
towns of Bari Bitritto, Mola di Bari, 
Molfetta. The communication 
activities and branding show good 
concentration in the province, while 
those related to design are mainly 
located in the municipalities of 
Binetto and Cellamare. 

None municipalities surrounding 
Taranto reports an index tracking of 
the cultural sectors above the 
regional average. 

 

CULTURAL 
INDUSTRIES 

Within the province, we reported to 
the City of Castelluccio, where the 
rate of localization of musical 
activities is higher than the regional 
average. 

In the Province of Bari, the assets of 
the fund film, video, radio and 
television are concentrated in the 
cities of Bari and Conversano; those 
of video games and software sector 
in the provincial capital and in the 
municipalities of Valenzano and 
Cellamare; those of books and 
printing sector in the town of 
Cassano delle Murge.  

Among the creative activities carried 
out in the province of Taranto, to 
note is the high concentration of the 
sector film, video, radio and 
television in the town of Taranto 
Monteiasi.  

ARTISTIC 
HERITAGE 

Municipalities surrounding Foggia, 
which recorded a higher 
concentration of activities, related to 
the management of the historical 
and cultural Cattle, Serracapriola, 
Stornarella. The Province has 
managed to attract 2.1% of transits 
regional museums, mostly 
concentrated in the National 
Archaeological Museum of 
Manfredonia. 

None municipalities surrounding Bari 
showed a concentration of activity in 
the sector higher than the regional 
average. However 16.5% of   transits 
in the museums of Puglia involved 
the Province of Bari, where 
attracting the largest number of 
visitors were the Castello Svevo 
(79,346 transactions), the National 
Gallery of Puglia "Jerome and 
Rosaria Devanna" (15,975 transits) 
and Palazzo Simi (12,378 
transactions).  

In no town of Taranto there is an 
index tracking the activities of 
management of the historical and 
artistic but more regionally. The 
province of Taranto attracts 4.1% of 
museum visitors in the region, 
where the National Archaeological 
Museum, just in Taranto, is 
particularly relevant. 

  

PERFORMING 
AND VISUAL ARTS 

In no town of Foggia there is an 
index tracking the visual arts than 
the regional average. 

In the town of Bitritto visual arts 
record an index tracking well above 
the regional average.  

Within the region, the performing 
arts and visual arts show a significant 
concentration in the municipality of 
Statte.  

CREATIVE DRIVEN  
GOODS AND 
SERVICES 
PRODUCTION 

In no town, surrounding Foggia 
there is an index tracking the 
creative activities driven above the 
regional average. 

In no town, surrounding Bari there is 
an index tracking well above the 
regional average. 

No municipality in the Province of 
Taranto reports an index tracking 
the activities of this sector above the 
regional average. 

Development stage 

Low Medium-Low Medium- High High 
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Form A2-Summary table of local strong points in the Puglia Cultural Production System  

Provinces Brindisi Lecce Barletta, Andria T. 

CREATIVE 
INDUSTRIES 

Creative activities are generally not 
widespread in the province of 
Brindisi. They do not represent an 
element of specialization in any area 
of the province 

The activities related to architecture 

are concentrated in a number of 

municipalities in the province of 

Lecce, showing among other things a 

very high index tracking referring to 

the communication, branding and 

design activities.  

Creative activities are generally not 
widespread in the province of 
Barletta-Andria-Trani They do not 
represent an element of 
specialization in any area of the 
province. 

CULTURAL 
INDUSTRIES 

Cultural activities are generally not 
widespread in the province of 
Brindisi 
 In the town of Cellino San Marco 
there is a concentration index of 
musical activities above the regional 
average. 
 

Throughout the Province of Lecce 
we find cultural industries are 
spread However, there are specific 
areas that show a higher 
concentration of the portfolio's 
assets films, videos, radio and 
television; others are more 
specialized in video games and 
software sector, and others in the 
production of books and press. 

Cultural activities are generally not 
widespread in the province of 
Barletta-Andria-Trani and do not 
have strong levels of overcrowding 
in any specific area. 

ARTISTIC 
HERITAGE 

The province of Brindisi recorded 3% 
of the inputs museums. The National 
Archaeological Museum, the 
archaeological zone of Egnazia 
(Fasano) and the Archaeological 
area￼ "S. Pietro degli Schiavoni 
"(Brindisi) are very important. 
 
The municipalities that recorded a 
higher concentration of activities 
related to the management of the 
historical and cultural heritage are 
Oria Cellino San Marco. 

The municipalities that recorded a 
higher concentration of activities 
related to the management of the 
historical and cultural heritage are 
Arnesano, Calimera, Galatone. Not 
particularly positive performance of 
the museums: the most important of 
the province, the Angevin Castle of 
Copertino, attracts just over 5,000 
visitors a year.  

The management of the historical 
and artistic heritage are generally 
not widespread in the province of 
Barletta-Andria-Trani. However one 
of the few areas in which the 
province excels concerns inputs 
museum, accounting for 73.6% of 
regional ones. The Castel del Monte 
and the Swabian Castle of Trani 
mainly attracted the visitors 
(194,440 and 55,818 visitors).  

PERFORMING 
AND VISUAL ARTS 

Any municipality in the Province of 
Brindisi has a higher index tracking 
of visual arts than the regional 
average. 

There are many areas in the 
Province of Lecce where there is an 
index tracking the visual arts than 
the regional average. 

The performing and visual arts 
activities are not very widespread in 
the province and there are areas 
where this sector is an element of 
distinction. 

CREATIVE DRIVEN  
GOODS AND 
SERVICES 
PRODUCTION 

In no town of the province there is 
an index tracking the creative driven 
activities above the regional 
average. 

The Province of Lecce predominates 
over the other terms of the number 
of municipalities in which there is an 
indication of the location of activities 
in the sector higher than the 
regional average. 

The province of BAT appears to be 
lagging behind even as regards 
creative driven activities. There are 
not specializations in this area. 

Growth potential 

Low Medium-Low Medium- High High 
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6. Conclusions 

The Apulian territory, with its great potential and wealth, is a fertile ground for the spread 

and consolidation of the Cultural and Creative Production System. 

The region is, at this time, in the ideal condition to lay the foundations of an integrated and 

organic based also on constructive cooperation between the most innovative and creative 

cultural system and the more traditional production system. Puglia is in fact, an area where 

there are many interconnections between innovation and tradition, between past and 

future. For example, the evolution of some conceptual craft products that come from local 

traditions and become pieces of furniture and design exportable border. 

Precisely for this reason, should be intensified and rebuild the relationship between the creative 

professions and businesses: what is required is to experiment with new ways of entering 

professional cultural within the economic realities territorial. There are several national and 

international case studies that can be cited as evidence of the great and positive contribution 

that the cultural and creative professionals can offer (to cultural enterprises and not) in 

terms of creativity, design, innovation, critical thinking and divergent. This process can be 

greatly assisted by the preparation of the majority of the 'cultural' Puglia professionals, mid-

career and belonging to the younger generation, in respect of artisanship. An aspect, 

therefore, that until recently was considered provincial and marginal. it proves instead today 

a richness and a resource to be reconsidered within an updated and innervated tissue of new 

practices, rhetorical, technologies.￼  

Starting with data for CCPS Puglia, on the one hand, you can identify the cultural sectors to 

be supported and the other draw the basic lines of a network of relationships that is able to 

carry, together, these sectors in a dimension of exchange and intersection continues.  

In particular, it is possible to imagine different guidelines (which in turn intersect each other) 

around which to articulate ideas, projects, effective policies that link more closely the 

cultural to the economic territory: 

1. Learning society: lifelong learning and the creation of an environment where 

individuals feel part of a learning society (urban, local, and regional). The poor 

sensitivity of continuous learning is one of the elements at the base of the defect that 

our communities manifest as regards the productivity of the system. 

2. Development of new business models: as we have seen, the company today is not a 

reality closed to the outside world, but opens more and more to the point to include 

progressively the users themselves - and the creative industries - in product design. 

Within these new business models, it is very clear how often the most innovative and 

effective examples are just the culture field, even becoming models for situations 

that are not cultural in origin but which incorporate more and more of these aspects 

of "acculturalization "; 



4 
 

3. Reconfiguration, reconstruction, strengthening of territorial identity: a culturally 

active area also has the ability to place themselves on the global map, so very 

different from the others. If today we want to attract international investment, in 

fact, it is central to own cultural identity strong and structured, which is a unique and 

indispensable guarantee of sustainability. Only by supporting and assisting the 

Culture And Creative Production System (and its components), you can make sure 

that the territorial and the regional identity is not monolithic or unchanging, but 

dynamically changes and is able to adapt to changes in historical ecology. An 

imaginative projection static and crystallized, in fact, in the medium to long term, it is 

not profitable even in terms of attractiveness. ￼ The great possibilities offered by the 

rural and peri-urban areas: culture and creativity no longer concern only the centres, 

and can become an essential and indispensable to rediscover and redefine places 

marginal, with the real risk of abandonment. 

4.  In this sense, the cultural and creative sectors, and in particular contemporary art, 

can help develop imaginative and developing research-oriented transformation of 

the territories, connecting actively to the fabric of the new entrepreneurship and 

rural tourism and suggesting practical solutions that meet the needs and vocations of 

the community.  

Institutions, projects and more interesting operators, in recent years, also show a specific treatment 

of the relationship between cultural production and creative of a territory, the life of the community 

that lives and the different dimensions of this reality. This attitude reveals a natural awareness of 

how, in this historic moment, the focus should be on projects at various levels, which are oriented to 

the actual construction of collective identity - as well as the community - and guided by the strict 

liability conviction; projects that are able to fully identify with the cultural, social and economic, and 

where the work of professionals in the Cultural and Creative Production System is based on direct 

and deep knowledge of the material and immaterial.￼ scenario.  

Puglia is definitely a region able to face this challenge and start a so radical innovative 

process that deeply changes the current relationship between 'cultural and creative sphere' 

and economic reality. 

 


